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INTRODUCTION 



Agricultural production and marketing have changed signifi- 
cantly in the last two decades. Rapid adoption of genetic and 
technological devel optnents has allowed a decreasing number of 
farmers to produce an Increasing amount of commodi 1 1 as , Market 
institutions have necessarily changed in structure and operation. 
A by-product of changes in production and marketing of agricul- 
tural commodities has been the growth in volume of Information 
aval 1 abl e to farmers . 

The mass mediae especially the broadcast media, have tradi== 
tionally been farmers' main source of market price information. 
In view of the changes that have occurred 1n agricultural market- 
ings the question arises as to how well Wisconsin's broadcast 
media are serving their farm audiences. 

Objectives of the Study 

The main objective of this study was to determine what 
Wisconsin's 92 AM and 107 FM radio and 18 television stations 
were providing as agricultural market information programming. 
Specifically, this study sought to determine the timing, frequen- 
cy and completeness of agricultural market news reports carried. 

In add1t1oni data were wanted on the sources of market price 
informations advertising income and sponsorship of market news 
programs, staff assigned to agricultural news programming^ 
broadcasters* understanding of marketing terms, and audience 
studies conducted by stations* As a result, this report is 
divided Into four major sections: agricultural market news program- 
mings frequency and completeness of commodity reports^ sources of 
market news informations and agricultural news staff* 

Method 

Data for this report were collected in two phases* The first 
consisted of a mail survey of all licensed stations operating 
in Wisconsin. Three mailings initiated between March 15, 1968 
and April 12, 1958 resulted in completed returns from 50 AM(54%), 
46 FM(43%) and 9 TV(50«) stations. Other attempts were made, 
using an abbreviated quest i onnai re and finally the telephones until 
data were obtained for all Wisconsin stations. 

The abbreviated questionnaire sought Information on only 
timing, frequency and completeness of market reports. Broadcast 
area maps wereobtalned forallWI scons inradioand television 
stations to determine density of avallabli market news. This 
second phase of surveying Included mailings on December 17, 1968 
and February 11, 1969 with telephoning completed by the end of 
February, 

Those parts of this rep^ort which use combined data from both 
phases of the survey are so identified. Obtaining data from all 
Wisconsin stations did not appreciably altar findings from analysis 
ERJc first phase data. 



Description of the Responding Stations 



Eighty percent of the AM returns were from medium power 
(1-5KW); 18 percent from low power (.25=.5KW), and 2 percent 
from high power (10 or more KW) stations. The responding FM 
stations were mostly (50 percint) low power (2.5-20KW), while 
32 perctnt were medium power (21-70KW), and 18 percent were 
high power (71 or more KW). The nine responding Wisconsin 
television stations Included four high power (201 or more KW), 
three low power (28-9gKW) and two medium power (100-200KW). 

The station representative completing the questionnaire was 
usually the farm director or the program director. Twenty-eight 
percent of AM, 29 percent of the FM , and five of the nine TV 
respondents were Farm directors. Twenty-three percent of the 
AM and 30 percent of the FM respondents had been 1n their present 
Job 1-2 yearsi while 21 percent of the AM and 33 percent of the 
FM respondents held their present position for 17 or more years. 
Four of the nine TV respondents held the same position for 3=4 
years, while none had held their position for nine or more years. 
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AGRICULTURAL MARKET NEWS PROGRAMMING 



The numbers of Wisconsin stations giving farm and market 
news were 79 percent (73 of 92) of AM, 56 percent (60 of 107) 
of FM, and 61 percent (11 of 18) of television stations based on 
a 100 percent accounting of all Wisconslv. stations. However, 
data received from the 11 radio and TV stations that broadcast 
market news and completed the long form questionnaire were used 
for most of the tables 1n this report. 

Am,ount of Agric u ltural Ma rket Ne ws Programming 

Table 1 shows the amount of time W1scoris1n broadcast media 
dsvoted to agricultural programming, including market news reports, 
during a typical weekday. Most AM and FM stations devotRd one- 
half hour "or less to agricultural programming. The similarity 
In amounts of time devoted by AM and FM stations 1s probably 
due to simulcast broadcasting of agricultural news on stations 
owned by the same parent company. 

Television stations generally had early morning or noon 
agricultural news programming whrch was either short, 15 minutes 
or less, or long, 40-60 minutes. 



Table 1 

Percentages of Wisconsin Radio and TV Stations by Time 
Devoted to Daily Agricultural News Programming, 1968 
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Minutes per Weekday 


AM 

{N = 43)_ 


FM 
(Ns29) 


TV 
(M=5 


1-15 


27. 9^ 


, 36.7% 


40.0: 


16 = 30 


23. 3 


36.7 


. 20.0 


31-45 


2.3 






46-60 


9.3 




40, 0 


61-75 


4.7 


3.; 




76-90 


11.6 


1 0 . u 




91-105 








106-120 




6.7 




120 or more 


9., 3 


e .7 




Total 


100.0 , . 


lOJ.O 


100.0 



3 



Market news feports used a large percentaga of the time 
allotted for agricultural news prograinml ng , as indicated in 
Table 2, The typ i cal Wi s cons i n AM station broadcast nine or 
more minuteSi while'over one-thi?'d gave 17 or more minutes or 
market newSs usually 5-6 minutes daily, Howevers one-third' 
of the FM stations did give 15 or more minutes of market news. 



Table 2 

Percentages of Wisconsin Radio and 'TV Stations by Time 
Devoted to Daily Agricultural Market News, 1968 



Minutes Per Weekday 


AM 
(N^43) 


FM 


TV 
(N = 5) 


Minuter 








J -= 








5-6 


23.2 


48. 3 


60.0 


7-8 


4.7 






9-10 


16.3 


10.3 




11-12 


2.3 


3.4 




13-14 








15-16 


14.0 


13,8 




17 or more 


37.2 


20.7 




Total 


1 00 . 0 


100.0 


100. 0 



Television stations devotecl six minutes or less per day to 
market news. This is enough to give cash and futures prices for 
grain and livestock for f.ermlnal markets and perhaps one or two 
local markets. Television stations broadcast the market news only 
once da1 ly . 

Weekljf Schedule of Market Reports 

Almost all radio and television stations with market news 
carried these reports five or six days per week. Only five 
percent of the AM and no FM or TV stations carried market 
programming less than five or more than six dcys weekly. While 
more than half of the AM stations broadcast market news six' 
days, 39 percent broadcast five days a week. FM stations split 
about evenly between five and six days of broadcasts, while 
television stations favored a five day schedule. 
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Table 3 



Number of Days Per Week Wisconsin Radio 
and TV Stations Carried Agricultural 
Market News Programmi ng , 1 968 » 





AM 


FM 


TV 


Days Per Week 


(N=43) 


(N-29) 


(N = 5) 


Less than five days 


4.7% 






Five days 


39 . 5 


48. 3 


80 . 0 


Six days 


51 . 1 


44. 8 


20 .0 


Seven days 


4.7 


6.9 




Total 


100.0 


100.0 


100 .0 



About 90 percent of the AM and FM stations gave market news 
three or fewer times daily, Monday through Friday. Forty-four 
percent of the AM stations carried two reports daily, while 
FM and TV stations favored single dally reports, as shown 
1n Table 4. 



Table 4 





Times Per Day Market 
Wisconsin Radio and 


Nev>'s Report 
Tel evi s 1 on 


s Were Carried 
Stations, 1968 


by 


Times 


Daily 


AM 
CN=43) 


FM 
(N-29) 


TV 


One 




U.6% 


48,31 


100.0% 


Two 




44.2 


20.7 




Three 




20.9 


20.7 




Four 




4.7 


6.9 




Fi ve 




2,3 






Six 




2.3 


3,4 




Total 




100,0 


100,0 


100.0 
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Daily Time Penods When . Market News Broadcast 

Data obtained from all 73 AM stations carrying market n 
TabVe 5, show how the reports were distributed/ 

The noon period was the most popular for market news, 
with 6 a,m, ranking a close second. An important point is t 
the noon markets are probably too late to be useful to most 
farmers on the day of the broadcasti yet this hour attracts 
mos t broadcasts . 



Table 5 

Weekly Distribution of Market Broadcasts by 
73 Wisconsin AM Radi o S tat i ons . 1 968-69 



T 1me 


Sun . 


Mon . 


Tues-. 


Wed . 


Thurs . 


Fr1 . 


Sa 


5:00 a.m. 


1 


14 


16 


16 


16 


16 




6:00 a.m. 


4 


42 


44 


44 


44 


44 


2 


7:00 a.m. 


2 


11 


13 


13 


1 3 


12 




8:00 a.m. 


1 


3 


2 


3 


3 


3 




9:00 a.m. 


0 


4 


4 


4 


. 4 ' 


3 




10:00 a.m. 


0 


3 


4 


3 


4 


3 




11:00 a.m. 


0 


10 


10 


10 


10 


10 




12:00 p.m. 


8 


56 


54 


36 


54 


55 


2 


1 :00 p.m. 


1 


4 


4 


4 


4 


4 




2:00 p.m. 


0 


1 


1 


1 


1 


1 


1 


3:00 p.m. 


0 . 


1 


1 


1 


1 


1 


1 


Other 


0 


6 


6 


6 


6 


6 


1 



The pattern for FM radio stations was similar to AM and 
presented In Table 6. Sixty of the state's 107 FM stations 
broadcast market news , Approximately 70 percent of the FM 
stations broadcast market reports at noon and 50 percent had 
a report between 6:00 a,m. and 7'00 a,m; 
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About 10 percent of both AM and FM stations broadcast market 
reports during some other time slot. Theso reports were usually 
between 5:00 p.m. and 7:00 p.m. an4 were part of regular news 

programs . 

Telecasts of market news followed a pattern similar to 
radio. Most reports were given during the noon hour, with none 
scheduled from 7:00 a.m. to 11:00 a.m. Eleven of the state's 18 
operating television stations broadcast market news. 



Table 6 

Weekly Distribution of Market Broadcasts by 
60 Wisconsin FM Radio Stations, 1968-69 



Ti me 


Sun . 


Mon . 


Tues . 


Wed. 


Thurs . 


Fr1 . 


Sa t . 


lul • w U O ■ III > 


0 


8 


1 0 


1 0 


10 


1 0 


6 


6:00 a.m. 


4 


31 


31 


31 


31 


31 


23 


7:00 a.m. 


2 


11 


12 


13 


12 


12 


6 


8:00 a.m. 


0 


1 


0 


1 


1 


1 


0 


9:00 a.m. 


0 


1 


1 


1 


1 


1 


0 


10:00 a.m. 


• 0 


3 


3 


3 


3 


3 


1 


n : 00 a . m. 


0 


9 


9 


9 


9 


9 


3 


12:00 p.m. 


4 


44 


44 


43 


43 


43 


20 


1 : 00 p.m. 


1 


3 


3 


3 


3 


3 


1 


2:00 p.m. 


0 


1 


1 


1 


1 


1 


0 


3 :00 p.m. 


0 


1 


1 


1 


1 


1 


0 


Other 


0 


7 


7 


7 


7 


7 


1 



As shown In Table 7, seven of the eleven stations gave 
market news at noon . One station gave a suirimary of market news 
for the watk on Sunday at 9:30 p.m. No tiltylslon station 
gave market news on Saturday and only two on Sunday. 
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Table 7 







Weekly 
by 11 


Distribution 
Wisconsin TV 


of Market 
S ta t1 ons , 


Tel eoas ts 

1968-69 






Time 




Sun . 


Mon . 


Tues . 


Wed. 


Thurs , Fri . 


Sat. 


5:00 


a.m. 


0 


1 


1 


T 


1 


1 


0 


6:00 


a.m. 




2 


2 


2 


2 


2 


0 


7:00 


a.m. 


0 


0 


0 


0 


0 


0 


0 


8:00 


a.m. 


0 


0 


0 


0 


0 


0 


0 


9:00 


a . rn . 


0 


0 


0 


■ 0 


0 


0 


0 


10:00 


a.m. 


0 


0 


0 


0 


0 


0 


0 


11 :00 


a.m. 


0 


1 


1 


1 


1 


1 


0 


12:00 


p.m. 


1 . 


7 


7 


7 


7 


7 


0 


1 lOO 


p.m. 


0 


0 


0 


0 


0 


0 


0 




rl in 
P • III , 


n 

u 


0 


0 


U 


0 


0 


0 


3:00 


p . in , 


0 


0 


0 


0 


p 


0 


0 


Other 




1 


6 


0 


0 


0 


0 


0 



The concentration of market reports In the 5:00-7:00 a.m. 
and noon hour slots for AM, FM and TV stations 1s 1n line with 
earlier Wisconsin studies and findings concirning the times 
farmirs wan t to hear market news . A 1967 survey conducted by 
the National Association of Farm Broadcasters indicated that 
nationwide, 49 percent of the farmers wanted to hear market 
reports before 7:00 a.m. while 52 percent preferred the noon 
hour. ' 



Ways Agricultural Market News is Reported 



Most agricultural market news reports are given as 
.of a regular morning or noon hour farm program by one-half 
of the AM, 70 percent of FM, and four or five television 
stations. Ten percent of the AM stations give market news as 
part of figuiar nah-agHldultural news programs, while another 



^National Association of 
Meaium— Farm Radio," 1967, 



Farm Brotdcas ters , "The First 
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10 percent a1r market news as separate spots. The remaining AM 
stations use a combination of the above methods for reporting 
agricultural market news. 



Table 8 

Ways Agricultural Market News is Broadcast 
by Wisconsin Radio and TV Stations^ 1968 



Broadcast Methods 


AM 
(N=40) 


FM 
(N=29) 


TV 

(N=J1 


Part of Regular 
Farm News Program 


52.5% 


69.0% 


. 80.0% 


Part of Regular 
Non-Farm News Program 


10.0 


6.9 


20.0 


Separate Spot 
Announcements 


/ 10.0 


10.3 




Combination of Methods 


27.5 


13.8 




Total 


100.0 


100.0 


100.0 



Spot or very brief market reports were reported one to 
four times daily by seven AM, thiree FM, and no television 
stations. 



ERIC 



a 



FREQUENCY AND COMPLETENESS OF COMMODITY REPORTS 



Wisconsin broadcast media appBar to be providing rather 
complete reports on most common classes of livestock. All radio 
and tel evi s1 on stati ons reporting market news gave cash prices for 
market hogs, cattle and lambs. Although there was wide variation 
as to how many times per day these prices were given, all cash 
livestock prices were given once and frequently two or three 
times da i ly . 

/ 

Nearly all stations completing this section of the quistion- 
nalre, gave price Information for all grades of livestock. Cash 
grain, milk and dairy products, specialty crops, and commodity 
futures prices were less frequently reported, and then usually, 
only the top grades, classes or months. 

Table 9 shows the frequency and completeness of commodity 
reports by Wisconsin AM radio stations. As expected, livestock 
prices were reported most often. Market hogs, fed cattle, 
slaughter lambs, dairy cattle for slaughter, feeder cattle and 
feeder hogs were reported at least once daily by most AM 
stations giving market reports. The AM stations that gave the 
livestock markets two or more times daily outnumbered those 
that gave the markets only once dally. 

Most stations gave all grades of livestock rather than 
just the top grades . Stat 1 ons gi v1 ng all grades outnumbered 
the "top grades only" stations by 3 to 1. This situation did 
not hoi d for futures market prices . Less than 15 AM stations 
reported the futures prices. Grain futures were reported more 
frequently than livestock futures and were given usually once 
daily. 

The situation for frequency and completeness of FM commodity 
reports was quite similar to that for the AM stations. This was 
expected because many FM market reports are simulcast from the 
parent AM station. 

^ Livestock reports predominated w1 th FM stations and were 
most commonly given once daily. Whereas AM stations pplit 
about equal as to once or twice daily reports , the FM once 
daily reports outnumbered the twice daily reports by almost 

-- ^ toM. : ' \ : - 

Another key difference between AM and FM stations was that 
about one-third more FM stations gave future market reports. 
The number of FM stations giving beef futures was almost twice 
the number of AM stations* 16 to 9. A greater proportion of the 
FM stati ons also tended to give all months for beef futures. 
However, most FM stations gave grain and other commodity futures 
pri ces for only the first th reemont In Table 10. 

Television stations also gave heaviest emphasis to livestock 
reports .Most reports were given once dally, usual ly during the 
d "on hour. Futures markets reports were given by 1 to 3 stations, 
E^C pending on the commodity , with corn futures g1 van most frequently , 



Table 9 



Frequency and Completeness of Commodity Reports Given by 
Wisconsin AM Radio Stations, 1968-69* 



Frequency Compl eteness 

Dally reports Less than dally All Top 



Cash Prices 


times 


per 


day 


times 


per 


week 


Grades 


Grades 


i 

I 


2 


3 


more 


1 


2 


3 


more 






Marke t hogs 


27 


25 


6 


5 


1 


0 


0 


1 


47 


14 


Fed cattle 


2 7 


24 


6 


5 


1 


0 


0 


1 


44 


16 


b 1 aug n t8 r 1 amD s 


27 


24 


b 


4 


1 


0 


u 


1 


46 


1 4 


Feeder hogs 


L i 




4 


2 


2 


1 


0 


0 


37 


10 




26 


20 


D 


E 
D 


1 


0 


0 


1 




1 4 


sl aughter 






















Feeder cattle 


23 


18 


5 


2 


2 


1 


0 


1 


38 


10 


Poultry 


16 


7 


2 


0 


0 


0 


1 


1 


21 


6 


Eggs 


23 


11 


4 


0 


0 


0 


0 


1 


31 


6 


Grain 


19 


19 


2 


0 


0 


0 


0 


0 


18 


12 


Milk , 


5 


8 


0 


0 


0 


0 


0 


0 


9 


4 


Cheese 


13 


4 


0 


0 


4 


0 


0 


0 


11 


9 


Vegetab 1 es 


2 


2 


0 


0 


1 


0 


0 


0 


3 


2 


( seasonal ) 






















Frui t (seasonal ) 


0 


2 


0 


0 


1 


0 


0 


0 


. 1 


2 


Tobacco ( seasonal ) 


3 


2 


0 


0 


0 


0 


0 


0 


■ 2 


2 


Honey 


0 


1 


0 


0 


0 


0 


n 


0 


1 


1 


Futures Pr1 ces 


1 


2 






once 


weekly 


All 


1st 3 



Months months 



Wheat 


11 


3 




6 


8 


Corn 


10 


3 




5 


8 


Oats 


1 1 


3 




6 


8 


Ry.e 


9 


2 




5 


6 


Soybeans 


9 


3 




5 


7 


Beef ' • 


6 


2 




6 


2 


Hogs 


6 


2 




6 


2 


Pork benies 


• 3 


1 


0 


2 


1 


Egos 


4 


1 


1 


4 


1 



^Not all stations reporting market news completed this section 
of the questionnaire Din all parts of this section. Therefore, 
frequency and comRleteness responses may not be equal. 
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Table 10 



Frequency and Completeness of Commod i ty Reports Given by 
Wisconsin FM Radio Station's, 1968-69^ 



Frequen cy Compl eteness 





Dai ly 


reports 


Less than dally 


Al 1 


Top 




tin 


es 


per 


day 


times 


per week 


Grades 


Grades 


Cash Pri ces 


1 


2 


3 


more 


1 


2 






Market hogs 


30 


16 


5 


3 


1 


0 


31 


21 


Fed cattle 


30 


16 


5 


3 


1 


0 


31 


21 


Salughter lambs 


28 


16 


5 


2 


1 


0 


28 


21 


Feeder hogs 


16 


13 


3 


1 


2 


0 


25 


7 


Da 1ry cattle 


27 


15 


5 


3 


1 


0 


29 


14 


slaughter 


















Fiider cattle 


17 


13 


4 


0 


2 


0 


26 


7 


P n IJ 1 1 i^w 


14 


3 


1 


0 


0 


0 


1 3 


4 


Eggs 


29 


4 


2 


1 


0 


0 


28 


7 


Grain 


24 


3 


2 


0 


1 


0 


n 


18 


Milk 


5 


0 


0 


0 


1 


0 


14 


2 


Cheese 


18 


1 


0 


0 


3 


0 


17 


5 


Vegetables 


1 


Q 


0 


0 


1 


0 


1 


1 


(seasonal ) 














Frui t ( seasonal ) 


0 


0 


0 


0 


1 


0 


0 


2 


Tobacco (seasonal ) 


2 


0 


0 


0 


0 


0 


0 


1 


Honey 


Q 


0 


0 


0 


0 


0 


0 


0 


Futures Pri ces 


1 


2 






All 


1st 3 
















Months 


Months 







Wheat' 


18 


1 


5 


14 


Corn 


17 


1 


4 


14 


Oats 


18 


1 


5 


14 


Rye 


16 


1 


4 


13 


Soybeans 


17 


1 


5 


13 


Beef 


16 


0 


12 


3 


Hogs 


5 


0 


4 


I 


Pork bel 1 1es 


3 


0 


1 


2 


Eggs 


5 


Q 


4 


0 



^Not all stations reporting markat news completed this section 
of the questionnaire or all parts of this section. Thus, the 
frequency and completeness responses may not be equal. 



Table 11 



Friquency and Completeness of Commodity Reoorts Given by 
Wisconsin Television Stations, 1968-693 



Frequency 



Com pi e tenes s 



Cash Prices 



Dally reports 
times per day 
1 2 



Less than daily 
times_ pe_r__week 
12 3 



All Top . 

Grades Grades 



Market hogs 


6 


3 


1 


0 


1 


6 


4 


Fed cattle 


5 


3 


1 


1 


n 


6 


3 


Slaughter lambs 


7 


1 


1 


0 


0 


4 


5 


Feeder hogs 


2 


1 


1 


0' 


0 


2 


1 


Dal ry cattl e 


6 


2 


1 


0 


0 


6 


2 


si aughter 
















Feeder cattle 


2 


1 


1 


0 


0 


3 


1 


Poul try 


T 


0 


0 


0 


0 


0 


0 


Eggs 


3 


2 


0 


0 


1 . 


4 


1 


Grain 


1 


1 


0 


0 


1 


1 


1 


Milk 


0 


0 


0 


0 


0 


0 


0 


Cheese 


0 


0 


0 


1 


0 


2 


0 


Vegetables 


0 


0 


0 


0 


■ 0 


0 


0 


(seasonal ) 
















Frui t (seasonal ) 


0 


0 


0 


n 


0 


0 


0 


Tobacco (seasonal ) 


1 


1 


0 


0 


0 


1 


1 


Honey 


0 


0 


0 


0 


0 


0 


0 


Futures Pri ces 


1 


2 


All 




1st 3 







Months Mont h s 



Wheat 


1 " 


1 


0 


0 


Corn 


2 


1 


0 


2 


Oats 


1 


1 


0 


1 


Rye 


1 


1 


0 


1 


Soybeans 


2 


0 


0 


2 


Beef 


2 


0 


1 


1 


Hogs 


0 


0 


b 


0 


Pork bellies 


0 


0 


0 


0 


Eggs 


0 


1 


0 


0 



; aNot all stations reporting markit news completed this section 
of the questionnaire or all parts of this section. Thus, the 
frequency and completeness responsis may not be equal. 
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Most stations gave all grades for cash prices, but futures 
price reports were limited to the first three months i as shown 
in Table 11 . 

Outlook Information 

Outlook Information includes crop and livestock production 

estimates prepared by federal and state agencies to give some 

indication of expected production over a period of one to 

several months. This information is a useful predl ctor -o'f"pri ces 

farmers can expect* This kind of information 1s generally 
released on a monthly basis by USDA and the Wisconsin Statistical 
Reporting Service. 

Of the 43 Wisconsin AM radio stations completing the long 
ques ti onna 1 re s 36 percent b roadcas t ou tl ook i nf o rma t1 on , Seven- 
teen of the 29 FMs and three of the f 1 ve tel ev1 si on stations 
reporting market news carried outlook information. Those stations 
reporting outlook news gave both livestock and grain estimates. 

An t1 ci pated Recei pts - 

Anticipated market recei pts are the ©stimated shi pments of 
1 1 ves tock to the varl ous termi nal markets . Since thi s study 
was completed, the Chi cago terminal market for live hogs and 
cattle has closed. Although shipments to the terminals follow 
a definite pattern? usuany heaviest at the week's starts these 
estimates help the farmer plan when and where to sell. 

About 80 percent of the AM ^ 45 "pe V'cent of the FM and 40 
percent of the television stations giving market news broadcast 
es timated recei pts . Most frequently anticipated receipts were 
reported for the Chlcagoi Milwaukee and St. Paul termi nal markets . 

Density of Market Broadcasts 

Frequency and completeness of market reports is one way of 
measuring the densi ty or voTumi of market price information reach- 
ing W1 scon.si n farmers . Another way is to consider the number 
of market broadcasts reachi ng the different areas of the state/ 
All" Wisconsin stations reporting market news completed broadcast 
area maps which indicated the usual range of their coverage. 
From these maps a master map was made to show the overTap in : ' 
: • market^^^ news . - ^ 

The densi ty^f market l.nformation provided by Wisconsin AM, 
FM and TV stations is presented in Figures 1 ^ 2 and 3* Counties 
reached by itati on * s market news b roadcas t were recorded and the 
density map made from the complete tal ly of all stations . A 
county was counted as receiving a station if the broadcast 
perimeter penitrated its bqundar^^ amount. The figures 

w1 thin a county 's border should not be Interpreted as the number 
of market broadcasts aval 1 abl e to all farmers In that county. 

In view of the Wide vaflatlo^ 
; signal s d^ anvironmentaT factors and indlvi dual recei veri 
o^se densi ty maps are only crude approximations of the true 



availability of market reports in different parts of the state. 
In addition they do not reflect the impact of market broadcasts 
by stations in contiguous states. However, the maps do indicate 
important differences between AM, F'M and TV stations. 

Figure 1 shows that the density of market news from AM 
stations was the greatest in the most populous areas of the state. 
Adams and Washington counties received market news broadcasts 
from 20 AM stations compared with 3 for Douglas, Iron and Florence 
counties. * 

Leading beef and dai ry producing counties such as Dane, 
Marathon, Dodge, and Clark were also near the top in density of 
AM market reports. Dodge received reports from 19 stations, 
while Clark, Dane and Marathoni respectively, received 18, 17 
and 14 stations. Grant, another leading cattle county, received 
reports from 9 stations but bordered Dubuque, Iowa which is a 
ma rke t cen te r . 

The top hog producing counties of Grant, Lafayette, Dane, 
Green and Rock received from 9 to 17 stations that broadcast 
market reports. Once again, the influence of the border states 
makes the number o.f stations somewhat lower. 

The northern tier counties receive the lowest number of 
broadcasts. However, considering the number of livestock produced 
and the number of markets, most counties probably recei ved market 
reports in line with their production. 

_The number of FM stations reaching the different counties 
IS shown in Figure 2. Once again most livestock producing 
areas recei ved 10 or more s tati ons. Adams . Juneau and Fond du Lac 
counti es 1 ed wi th 1 8 FM stations providing market news. Vilas 
county apparently did not get market reports by FM radio. 

The Important thing to note from the FM density map Is that 
the number of FM stations el ther equal led, or exceeded the AM 
stations giving markat news In the low^ 1 1 ves tock 

producing areas of the state. In the southwest and upper 
one-third of the. state, FM stations gi ving market news general ly 
outnumbered the AM stations . The FM stations were general ly fewer 
in comparison with AM stations near the border states 

The density of teTevisi on reports was heaviest where the 
u r ban c e n t e r s h a v e o r 1 g 1 n a 1 1 n g s t a 1 1 o n s . W a u s h a r a c o u n ty r e c e 1 v e d 
broadcasts from eight stations while Douglas, Burnett, Bayfield 
andAshland counties received no television market reports from 
Wrsconsin based stations. Minnesota stat 1 ons f 1 11 ed this void 
although the limited number of livestock markets in the area 
dictated a lower density of reports. 

As shown in Figure 3, the southsrn and central livestock and 
grain producing regions were served mal n ly by W1 s cons i n s tati ons . 
The western livestock area is under the Influence of the Mlnnfa- 
apolis terminal markets and so It 1s. practical for the Minnesota 
stations to serve that part of Wisconsin 




DOUGLAS 



6 

POLK 



WASHBUPtN 



7 



BARRON 



^ST CROIX I DUNN 

7 



BAYFIELD 



^HLANO 



RUSK 



10 



CHIPPEWA 



fPlERCE 



12 



PiPlN 



EAU CLAIRE 



/BUFFALO 

10 




3 



PRICE 



VILAS 



DNCIPA 



LINCOLN 



FOREST 



FLORENCE 

3 



LAKiGLADE 



MARINETTE 



OCONTO 




LA FAYETTE 

8 



GREEN 

11 



ROCK 


WALWORTH 


11 


in 



RACINE 



KENOSHA 



Figure 1 Density of Market Information Br-oadcast by 73 
; Wisconsin AM Radio Stations, 1968-69 




Figure 2 D e n si t y o f M a r k a t I n f o rm a t i o n B r o a d c a s t b y 
160 Wisconsin FM Radio Stations, 1968-69 




Figure 3 



Density of Market Informatton Broadcast by 
11 W i s con si n Te 1 e v1 si on S tat 1 ons » 1 968- 69 
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SOURCES OF MARKET NEWS INFORMATION 



Coverage of the terminal livestock markets and grain . 
exchanges is made easy through regular reports received over the 
UPI and AP wire services. However, the terminal markets are 
handling an ever-declining proportion of total livestock as 
animals are being diverted to a growing number of small 
livestock markets, auctions and packers. Local grain markets 
have traditionally been grain elevators and feed mills located 
In most small towns on a railway. 

The decentralliid nature of the livestock market and the 
numerous grain elevators have meant that radio and television 
stations must actively gather local market information. If they 
are to provide adequate market news coverage for area farmers. 
Many marketing agencies sponsor market news programs and have 
thus taken the Initiative in estabTishing a regular flow of price 
information to the media. One concern of this study was the 
number of stations using local price information, the sources 
of this information, and how it was obtained and broadcast/ 

Local Source of Market News 

Local sources of market news 1 nclude packers , stockyards , 
auctions, grain elevators, banks, cooperatives and commodity 
brokers. Price information from these 1 ocal ^sources is of 
parti cul ar val ue to farmers planning to sel 1 Yl ves tock or grai n 
1 ocal ly . 

Sixty percent of the AM stati ons recei ved local pri ce 1 nfor- 
mation from stockyards, auctions and packers compared w1 th three- 
fourths of the FM, and four of five TV stations. No television 
and only one AM and one FM stati on recei ved pri ce i nf ormati on 
from local grai n elevators . Sever al stati ons recei ved pri ce 
informati on from vari ous other local sou rces such as a cheese 
exchange. ■ 

Wisconsin broadcast media are apparently doing a good job 
of getting' price information from 1 ocal 1 I ves tock markets , but 
are falling to seek locaV grai n. pri ces . One explanation for ' 
not seeking or reporting local grain prices 1s the fact that 
Wisconsin 1s not a. surplus grain producing state and almost 
all grain produced Is fed to livestock. 

Local Market News Recei ved'by Telephone 

Most of the local price Information reported by the Wiscon- 
sin broadcast media was received by telephone contact with the 
local markets. More, than half of the AM, two-thirds of the FM, 
and four-fifths of the television stations reporting local 
prices receive market news by telephone. 

There was some, difference among the media 1n how the market 
Information received by telephone was aired, as shown in Table 12. 
id ' ■ 



About one-half of the AM stations either used taped or direci 
broadcasts of th e 1 nf orma t1 on , whi 1 e one-fourth had the annoi 
read the local markets. The remaining AM stations use a comt 
t1 on of these methods . 



Tab! e l 2 

Methods of Using Market News Obtained by Telephone, 
Wisconsin Radio and TV Stat 1 ons , 1 968 





AM 


Broadcast Methods ' 


CN=2 3) 


Taped or Broadcast Direct 


4 7 , B% 


Read by Announcer 


26.1 


Combi nati on of Methods 


26.1 


Total 


100 . 0 



FM TV 

(N^l 6) ( N = 4 ) 

25.0% 25.0% 

6 2 .5 75.0 

12.5 

TOO .0 1 00. 0 



About two-thirds of the FM stations preferred to read lo 
markets, while on e- fourth use d d1 rect or taped re po rts , and t 
remainder use a combination of methods . Th ree of fou r televi 
stations had the announcer read the local market news. 

Market price Information received by teT 
d1 rect or taped was con fi ned al mos t excl us 1 vel y to 1 oca 1 1 1 ve 
pri ces for alT Wis consT n broadcas t med 1 a , One AM s tatl on aTs 
carried taped or direct reports on eggs and poultry. Local 
or a re a s t o c k y a r d s a n d p^a c k e rs a c c o u n t e d f o r a 1 mo s t a1 T o f t h 
ta ped or d 1 re ct T oca 1 1 1 ves toe k reports f or all broadcast med 
Nearly 90 percent of the taped or direct broadcast 1 1 vestock 
reports by AM stations were sponsored, while 85 percent of 
similar FM reports were. sponsored . 

Those stations that r e a d T o c a T ma r ke t n ew s o b t a 1 n e d by 
t e 1 e ph o n e gen e ra IT y re po r t ed 1 1 v e s t o c k a n d b u 1 1 e r a n d ch e e s e = 
pr1 ces The 1 1 ves tock pri ces came from 1 ocal s tockya rds , pac 
and auctlonsi and the cheese and butter pri ces came from a loc 
cheese exchange. Three-fourths of the AM livestock reports r 
by the announcer were sponsored, compared with one-fourth for 

Sponsorship of Agricultural News Programming 

Although most of the market news segments of the agricul 
tural news programming was sponsored by local firms, nearly 
one-fifth of the AM and one-half of the FM stations had no 
sponsor for agricultural news programming. Local agrlcultura" 
fi.rms such as Implement, feed, seed and. ferti 1,1 zer dealers 
Q'-'ere the main sponsors of agricultural news programming. Loc. 
ERIC°"-^9'^''cu1 tural firms with an interest in agriculture, such^i 



bankSi and state or national firms, provided the remaining suppor 
for agricultural news programming. 

Advertising Income 

The importance of advertising Income from agriculture- 
related firms varied among the media. Over one-third of the AM, 
two-thirds of the FM, and th ree- f o urth s of the TV stations 
received five percent or less of their total advertising revenue 
from agri cul tu re- rel ated firms. However, 25 percent of the AM 
stations received 6-10 percent, with the remaining stations 
receiving between 11 and 21 percent or more from agricultural 
sources. These findings are based on the responses of 32 of 73 
AM, 24 of 60 FM and 4 of 11 TV stations in Wisconsin that 
carried agricultural market news programming. Table 13 shows 
the distribution of responses. 



Table 13 

Percent of Advertising Income Derived from Agriculture^ 
Related Firms by Wisconsin Broadcast Media, 1968 



Percent. of Income 


AM 
(N-32) 


FM 

' IN =24) 


TV 

75.0% 


0-5% 


37. 5% 


66.7^ 


6-10 


25.0 


■ 12.5 




11-15 


12.5 






16-20 


15.6 


12.5 


25.0 


21 or more 


9.4 


8.3 




Total 


100 .0 


100. n 


100 .0 



AGRICULTURAL NEWS STAFF 



The declining size of the Wisconsin farm population makes 
it difficult for radio and talevlsion stations to justify a 
full-timi agricultural news broadcaster. Although 28 percent 
of the AM^ 29 percent of the FM* and five of the nine TV 
respondents Indicated that they were the farm director, this 
was not a full-time position for most of them. 

Staff Assi gnad to Report Agricultural News and Markets 

Fifty percent of the AMs almost 70 percent of the FM, 
and 80 percent of the TV stations with agricultural news 
programming reported a regular staff member assigned agricultural 
news responsibilities. 

As Table 14 showss only three AM, one FM and two television 
stations had a full-time agricultural news broadcaster. In 
generals most stations devoted 20 percent or less of a full-time 
equivalent to agricultural news duties, 

Although certain broadcasters were assigned agricultural news 
responsibilities, they did not necessarily broadcast all of the 
market news. About 60 percent of the AM^ 70 percent of the FM ^ 
and 75 percent of TV agricultural market news was broadcast by 
those regularly assigned this job. The remainder was given by 
other broadcasters. 



Table 14 

Amount of Time Wisconsin Agricultural News Broadcasters 

Devote to Their Duties^ 1968. 



Percent of Full-time" 


AM 
(N=19) 


FM 
(N=19) 


TV 
CN=31 


1-20% 


47. 41 


36.8% 


33.3% 


21-40 


10.5 






41-60 


10.5 


47.4 




61-80 


15,0 


10.5 




81-99 








100 


15.8 


5. 3 


66 .7 


Total 


100.0 


100.0 


TOO .0 



Understanding of Agricultural Market Terms 



Respondents were asked to inswjr a series of multiple choic 
questions designed to test their knowledge, of terms coiiimonly 
used in wire service market reports. Four of these questions 
dealt vy1th terms commonly used in reporting cash market prices 
and volumes, and two dealt with futures markets. Table 15 shows 
how the respondents scored on this quiz. 

The majority of respondents, while answering the cash terms 
left the futures market section blank. Failure to complete the 
section on the futures market probably reflected respondents' 
un f ami 1 1 a ri ty with those terms, since most stations did not 
broadcast the futures market prices. 



le data in Table 15 suggest that many broadcasters 
responsible for reporting agricultural market news apparently 
do not know the meaning of many terms used daily in their report 

Table 15 

Respondents' Knowledge of Broadcast Market Terms, 1968. 



Term 


Percent 


Right 


Answers 


Sel ected 


AM 




FM 




TV 


Active 


48% (N=29) 


52% 


(N-25) 


50% 


(N-4) 


S 1 ow 


14« (N=*29) 


20% 


(N«25) 


33% 


(N-3) 


Higher 


57% (N^30) 


60% 


(N=2S) 


50% 


(N-4) 


Steady to Firm 


501 (N^28) 


60% 


(N=25) 


75% 


(N-4) 


Grain Futures 
Contract 


43% CN^ 7) 


9% 


(N-11) 


100% 


CN = 1) 


Beef Futures 
Uni t 


56% (N- 9) 


25% 


(N=12) 


100% 


(N-1) 



N Is the total number answertng the question 



Changes Broadcasters Woul d Li ke To Sea In Market Informat 1 on 

Re eel ved . v/^--. ■ ., - 

One possible expl anati on as to why some s tatlons d1 d not 
broadcast more complete market reports could be dissatisfaction 
with the information received from wire services and local - 
markets. 

Only about 27% of the. 51 respondents to a question seeking 
;pp9p^deasters suggestions for changes In market information 
t:i\iV> not want: any , ch an ge s . : Specific changes sought Included 



local breakdowns of market prices, better short market summaries, 
more futures quotations', and more outlook Information. 

Audience Studies Conducted by Stations 

Nine of the 36 AM, six of the 2,7 FM. and two of five TV 
stations indicated that they had conducted a formal audience 
study in the five preceding years to determine the information 
needs of their audiences. The remaining stations had not 
conducted any formal studies of their audiences. 

While three of the nine AM, and two of the six FM stations 
reported no changes 1n their agricultural programming as a 
result of their audience studies, three of the AM, three of 
the FM, and two TV stations decided to change the content of, 
their agricultural programming. 

Almost 80 percent of the 31 AM, over one-half the 24 FM , 
and two of five TV stations answering did not plan to change 
their market news coverage. Three AM, two FM, and two TV 
stations planned to Increase their coverage, while one AM 
station had decided to curtail market news coverage. 

Summary 

In general most radio and television stations serving 
Wisconsin farmers broadcast some market news. These reports 
were usually g.iven between 5:00 a.m. and 7:00 a.m. and "during 
the noon hour five days a week. In most cases these reports 
were sponsored by an agricultural marketing firm and were 
rather complete for Itvestock, The futures markets, cash 
grain, and specialty crop reports wereilargely Ignored. Outlook 
Information was reported infrequently by a small number of 
stations. 

Most stations had someone regularly assigned to report 
market news. News from the terminal markets was received from 
a wire service, while most local news was phoned In direct or 
recorded. Only about hal f of the market news announcers under- 
stood a sample of the marketing terms used dally. Few stations 
had made formaT audience studies i Most would like to see changes 
In the market news received. 

Some Implications 



;Although farmers greatly favor early morni ng and m1 d-day 
market reports, this apparent Vote of confidence for the 
broadcast Indus tr^ must be tempered b 

First, farmers have become accustomed to receiving market 

re ports a t t he s e times a n d may fee 1 that s t at 1 o n s a re not 1 n c 1 i ne d 

to change themv Second, altb radi o and taleylsl on'-sets 

are tuned 1 n, farmers may not be '^reeelvin because 

of competlti on from chores a es V : : 

Anot her- po In t f o r derat 1 on is that market in f o rmation 

received early in the morning or at noon may have little value 
Jor many f armers. - Early morning reports are yes terday ' s prices, 
wz-Me noon reports are too late for:many to complete a marketing 



operation for that day. About 70 percent of Wisconsin's farmers 

hire a trucker to haul Hvtstock to market. This means that 

many farmers cannot respond quickly, to daily changes in market 

prices, and therefore use daily reports only to gauge the 
general direction of price movement. 

The farm audience is declining, but the value of agricul- 
tural output continues to Increase and some reporting of 
agricultural markets will always be desirable. As output per ■ 
farm increases with farm size and Improvements in technology 
more farmers will likely use futures markets to hedge operations 
or fix their selling prices. This trend will mean more listeners 
and program sponsors for some stations, 

Wisconsin studies show that station personnel as well as 
many farmers do not understand some of the terms used in reportinq 
agricultural markets, Understandab i 1 1 ty Is further complicated 
by the fact that some livestock grades quoted by USDA reporters 
at terminal markets are not the same ones buyers are using in 
local markets. The trend toward more contract buying by packers 
coupled with special grades, can only lead to a period of 
greater confusion. Terminal market price quotations and grades 
can be expected to have less and less meaning to farmers, 
while local prices and marketing conditions become increasinqlv 
important. v ly 

v.*h The task of covering local markets will likely become the 
rather exclusive domain of the local broadcast media. At the 
present, most stations supplement wire reports with prices and 
receipts at one or two of the largest buyers In their area: 
ignoring packer representatives, dealers, truckers, and other 
small^buyers Prices are usually obtained by telephone, with 
no effort made to verify prices or receipts. Under such a 
reporting system, prices can be emphasized or manipulated to 
the advantage of the buyer. Periodic verification of local 
prices and receipts should become the m1 ni mum standard practice 
for all broadcast media. 

As Wisconsin has no federal-state livestock market reportinq 
?ervice at this time, efficient market reporting depends to a 
large extent upon _the Initiative of the broadcast media. Stations 
in many areas could be of greater service to listeners by 
expanding their reporting of livestock mark to more buyers. 

... Agri cul tural broadcas terr m^^ Jobs eas1 er and 

thai r^ programs more understandable by press fn fewer and 

simplier terms to describe market activity, 

* ? *® ^^^^^^^ ne ^ " the potentlar number of agri cul - 

tural listeners, broadcasters^^^^^n to keep In m1nd that good 
reporting of agri cul turarmarketrsho^ 

ciency in marketing. This means Tower prices to all consumers 
thus a benefit to all of their listeners. consumers. 
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ERRATUM 



On page 4i pafagraph 1 should read as foVlowsr 



Market news reports used a large percentage of the time 
a notted for agri cul tuf al news pfog as 1 ndl cated 1 n 

Tabl e 2. The typical Wisconsin AM station broa 
more minutes , while over one- thi rd gave 1 7 or more minutes of 
market news. FM stations tended to glvt somewhat leis total 
market news, usually 5-6 minutes dally. 

You may want to paste this corrected paragraph over the 
erroneous one , 



